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MEF Introduction

The Mobile Entertainment Forum (MEF) is the global trade body of the 
mobile media industry, working on behalf of its diverse membership to 
drive mobile entertainment adoption, shape regulation and deliver 
competitive advantage to its members.
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Our work falls into four basic types: 

• Monetisation of mobile content or protection of rev enues
• Best practice/regulatory work
• Education 
• Metrics and Intelligence



• Current projects include:

� Enablers – Accelerating the Next Generation of Mobile Media Business 

Models

� Business Confidence Index – Providing Insight & Revealing Industry Trends

Examples of MEF’s Work
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� Business Confidence Index – Providing Insight & Revealing Industry Trends

� Content Sales Reporting – Advancing Best Practice, Metrics & Revenue 

Assurance

� M-Commerce – Driving Customer Acquisition, Retention & Conversion

� Regulatory Information Service Centre (RISC) – Empowering Through 

Regulatory Insight (covers 26 countries to date)



MEF Business Confidence Index - Context
• Quarterly survey of the MEF Membership launched in January 2009

• Industry projects growth of 24% over the next 12 months

• Forecast revenues for consumer purchase risen from 46% at the start of 2009 to a 
projected 73% for Q1 2010

• Revenue share projections for Applications for Q1 2010 stands at 21%

• Apps revenue is expected to be additional for the industry 

• Southern hemisphere regions lead the way in growth during 2009 - stand out regions 
include C&S America, Africa & the Middle East and APAC 



Mobile Media 

UK Regulatory Matrix

•PhonepayPlus – Code of Practice

•Department of Culture Media and Sport
•Audio Visual Media Services Directive
•ATVOD

•Ofcom
•Communications Act
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Mobile Media 

� Data Protection
� Office of the Information Commissioner

•Gambling Commission
•Gambling Act

•Advertising Standards Authority
•Codes of Practice

•Office of Fair Trading
•Unfair Commercial Practices Directive



Does Regulation Matter to You?
The Netherlands
• OPTA (Onafhankelijke Post en Telecommunicatie Autoriteit)
• SMS Code of Conduct Foundation (Stichting SMS Gedragscode)
• The Consumer Authority (Consumentenautoriteit)
• Advertising Code Commission

AdvertisingAdvertising
SPAM, targeted, relevance, appropriate, cost to consumer

Data Protection and Privacy
Prior consent, correct storage and use of data

Audio Visual Media Services Directive (AVMS)
Updates and replaces the existing Television Without Frontiers (TWF) Directive which currently provides
the European regulatory framework for the television broadcast industry

Unfair Commercial Practices Directive (UCPD)
Blanket regulations which protect consumers from unfair, misleading and aggressive selling practices
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Current Regional Issues
UK
Ofcom Scope Review – Complete review of the UK premium rate sector
PhonepayPlus – Consultation on New Code of Practice
Advertising Standards Authority – New Codes of Practice Issued

South East Asia
Hong Kong - Communications Association issue New Code of PracticeHong Kong - Communications Association issue New Code of Practice
Singapore - Information Provider pass through
Malaysia – National Regulator (MCMC) implementing mandatory standards meaning that legal action will 
be taken against companies which breach the standards for SMS or short codes, or for sending content
considered offensive, indecent, slanderous or false

Brazil
National Regulator (ANATEL) to prohibit mobile carriers from sending SMS to customers without their
prior authorisation - customers must be asked to opt-in before they can be sent any advertising or
entertainment content to their mobile device
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Implications of Non-Compliance
Differs from country to country but can include:

• Removal of advertising
• Suspension of service
• Redress
• Financial penalties• Financial penalties
• Legal action
• Additional Regulation
• Damage to Brand
• Loss of Consumer Trust

Detrimental to your organisation and industry as a whole
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Learning From Our Mistakes
Participation TV in the UK – voting, competitions
• SMS latency
• Lack of transparency about entry mechanisms
• Fixing outcomes
• Breakdown in consumer trust

OutcomeOutcome
• Investigations by Ofcom and PhonepayPlus
• Services suspended and fines imposed
• The PTV sector was effectively closed 

Learnings
• Growth of participation TV in the USA
• MEF approached the US PTV market – pre-emptive, advisory, presenting a solution 
• MEF drafted a Code of Best Practice for PTV services in consultation with industry
• 27 companies signed up to the MEF Code
• There needs to be joined up working throughout the value chain

9



RISC - Regulatory Information Service Centre 

• Beta launched of MEF online regulatory framework database for 26 countries

• Provides members with:
� Regulators, Codes of Practice, key contacts for each territory� Regulators, Codes of Practice, key contacts for each territory
� Level of implementation and tracking of EU directives in different territories
� Opportunity for members to feed in and advise on changes within their 

territories
� Created the first ever interactive map which summarises what is required to 

launch a sweepstake or promotion in each American State



RISC

MEF Guide



MEF Regulatory Working Groups
EMEA Regulatory Working Group
• Established May 2009
• Over 30 companies (40 people) joined 
• 3 workshops held in 3 weeks in 2009: 

• CAP/BCAP code review; Ofcom Scope review; PpP New Code pre-consultation
• For each workshops, regulatory briefing guides produced by Denton Wilde Sapte
• Consultation responses submitted to all three UK regulators• Consultation responses submitted to all three UK regulators
• One day regulatory conference with PpP (October 09)
• PpP & Industry workshops on New Code Consultation (From April 10)

Asia Regulatory Working Group
• Asia working group established in November 2009

• Analyst provides context
• Provide a platform for education (spin offs to include 30 min webinars on specific topics to help 

members navigate any new and / or existing rules and proposals)
• Discussion of specific issues and consultation for topics in individual territories
• Produce consensus reports so MEF can respond to issues



Challenges
• Operation and delivery of services in a multi-platform world
• Regulation in a converged market
• Disparate regulation within different territories and regions
• Maintaining consumer trust

Opportunities
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• Educating industry & consumers
• Engaging with legislative bodies, regulators and enforcement agencies
• Adapting learnings from established markets
• Regulatory guidance notes and summary documents
• Industry workshops, working groups, regulatory conferences 
• Understanding different territories - RISC (Regulatory Information Service Centre)

Anyone involved in the delivery of mobile media and  content must be aware of the
rules which govern them - ignorance is no excuse



Thank you
Miranda Roberts – Policy & Initiatives Manager

E-Mail: miranda@m-e-f.org
Website: www.m-e-f.org
Tel: + 44 (0) 7632 5922Tel: + 44 (0) 7632 5922

+ 44 (0) 7960 756 673

Global Head Office:
Mobile Entertainment Forum
12 Great Newport Street
London
WC2H 7JD


